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Turkey Farmers of Canada (TFC) is pleased
to introduce Canadian Turkey, an all-new brand
initiative designed to highlight the nutritious,
premium quality turkey meat Canadian turkey
farmers provide for consumers every day.
The brand is built upon a foundation of our
farmers’ commitment to responsible animal care
and providing safe, quality, homegrown turkey
meat for Canadians. The platform also provides
an outstanding opportunity for TFC to talk with
consumers about turkey’s incredible versatility,
taste and nutritional benefits.
To celebrate the Canadian Turkey launch, a
new canadianturkey.ca website went live on
May 31st. The website features a number of
exciting new summer-themed turkey recipes
and links to newly associated provincial board
websites. The Agency’s social media profiles
were also updated to reflect the new face of
Canadian Turkey.
To spread the word, we’ve kicked-off a
national social media program to talk about the
Canadian Turkey brand. With the help of online
influencers, we’ll be connecting with consumers
all summer long to drive deep engagement in
our brand messages. We have also aligned with
key partners for an in-store retail presence and

a
c
.
turkey

New TFC brand initiative highlights premium quality turkey raised by Canadian farmers
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a quick service restaurant promotion.
So be sure to check out the new Canadian
Turkey website and engage with TFC on social
media. It’s a whole new season for turkey!

CANADIANS ARE
TALKING TURKEY THIS
SUMMER!
TFC’s Canadian Turkey
program hashstag #FreshIdea
had already reached close
to 20 million impressions on
social media by June 20th!

Summer

Meeting Notes
TFC’s 246th Meeting was hosted by les Éleveurs de dindon du
Québec from June 22-23, 2016 in Québec City.

Meeting Highlights
•

Directors agreed to reduce the current whole bird
allocation for the 2016/17 control period by 5.2 Mkg to
66 Mkg and, further, to commit to plan for a whole bird
allocation of 66 Mkg for 2017/18.

•

Directors agreed to initiate a review of the National
Commercial Allocation Policy. The Executive Committee
will discuss the approach and timing at their next meeting.

•

The upper limit for the natural growth request portion of
the TFC Further Processing Request Process was set at 0%
for the 2017/18 control period.

•

The final revised 2016 budget was adopted.

•

Directors agreed to proceed with the full recognition
process for the TFC On-Farm Food Safety Program© under
the Canadian Food Inspection Agency (CFIA) Food Safety
Recognition Program. This final step to full program
recognition (TFC has already completed the Technical
Review – Part 1 and 2) requires a full system audit by a
third-party audit provider and a subsequent review by
the CFIA.

•

The Alberta Turkey Producers will host the TFC June
meeting in Calgary in 2017.

Member Update:
Amalgamation of FPPAC into CPEPC
The respective memberships of the Canadian Poultry and
Egg Processors Council (CPEPC) and Further Poultry Processors
Association of Canada (FPPAC) have unanimously agreed to pursue
amalgamation, whereby FPPAC will become the Further Processing
“sector” within CPEPC. This will allow FPPAC’s Board of Directors to
continue to operate as its own independent sector.
Work to develop formal timelines and a detailed plan to ensure
a smooth transition to the new operating environment began in
mid-June, and the organizations will continue to operate separately
until a number of details, including staffing, are finalized. An
official notification will be circulated to stakeholders when the
amalgamation is complete.
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TFC Staff Milestones
TFC would like to congratulate three staff members who have recently
celebrated significant career milestones with the Agency.

Elise Mereweather: 30 Years at TFC
TFC’s Policy & Data Administrator,
Elise Mereweather, celebrated 30
years with the Agency on April 28th.
Elise began her career at TFC (then
the Canadian Turkey Marketing
Agency) in 1986 as Assistant to the
Market Analyst. Congratulations
Elise – your hard work and
dedication is an inspiration to your
colleagues!

Sateesh Ramkissoonsingh: 25 Years at TFC
TFC’s Manager of Policy & Trade,
Sateesh Ramkissoonsingh, joined
the Agency on May 13, 1991 as a
Policy Economist and later held the
title of Government and Industry
Affairs Analyst. Congratulations
Sateesh on your 25th anniversary
at TFC!

John Sheldon: 15 Years at TFC
John has served as the Manager
of Markets Information since
joining the Agency on April 30,
2001. Congratulations John on 15
years with TFC!

Plume Goes Digital
Did you know you can sign up to receive Plume by email?
Get your turkey industry news faster and help save paper by
emailing your name and postal address to info@tfc-edc.ca
with the subject line PLUME.

New Code of Practice for the Care
and Handling of Hatching Eggs,
Breeders, Chickens, and Turkeys
Turkey Farmers of Canada, Chicken Farmers of
Canada, the Canadian Hatching Egg Producers,
Canadian Poultry and the Egg Processors
Council, and the National Farm Animal Care
Council jointly announced the release of the
revised Code of Practice for the Care and Handling
of Hatching Eggs, Breeders, Chickens, and Turkeys
on June 15, 2016.
Canada’s Codes of Practice are nationally
developed guidelines for the care and handling
of farm animals. They serve as the foundation
for ensuring that farm animals are cared for
using sound management and welfare practices
that promote animal health and well-being.
Codes are used as educational tools, reference
materials for regulations, and the foundation
for industry animal care assessment programs.
“The Code of Practice supports the
sustainability of Canadian poultry industries
and the success of farmers,” said Vernon
Froese, poultry farmer and Chair of the Code
Development Committee. “Stakeholder
commitment is the key to ensuring that quality
animal care standards are established and
implemented.”
NFACC’s Code development process
is a uniquely collaborative approach that
ensures credibility and transparency through
scientific rigour, stakeholder collaboration,
and consistency. Updates to the poultry Code

were led by a 15-person Code Committee
comprised of poultry farmers, animal welfare
and enforcement representatives, researchers,
hatcheries, transporters, processors,
veterinarians, and government representatives.
Aiding in their work was a five-person Scientific
Committee that included research and
veterinary expertise in poultry behaviour, health
and welfare. A public comment period was held
in the fall of 2015 to allow the public and all
stakeholders to provide input.
“The Code process provides an important
opportunity for advancing farm animal welfare
policy in Canada,” said poultry welfare expert
Dr. Ian Duncan, representing the Canadian
Federation of Humane Societies on the Code

Committee. “A step forward has been taken with
the completion of this Code.”
Canada’s Codes of Practice are a powerful tool
for meeting rising consumer, marketplace and
societal expectations relative to farm animal
welfare. Codes support responsible animal care
practices and keep everyone involved in farm
animal care and handling on the same page.
The poultry Code is the eighth Code of Practice
updated through NFACC’s Code development
process. It is available online at www.nfacc.ca.
Funding for this project has been provided
through the AgriMarketing Program under
Growing Forward 2, a federal–provincial–
territorial initiative.

NFACC Releases Videos on Code Development Process
The National Farm Animal Care Council (NFACC) has released two videos explaining the
complexities of the Code development process.
Raising the Bar: The Code Development Process explains the seven steps of a Code’s
development and can be viewed at: www.youtube.com/watch?v=k2cvixnA_MQ.
Key Features of the Code Development Process highlights important features of the Code process
that contribute to sustainable animal welfare improvements and public trust, while supporting
the viability of Canadian farmers. It is available at: www.youtube.com/watch?v=gFbyJlFqwnM.
For more information on the Codes of Practice and NFACC’s Code development process,
visit www.nfacc.ca.

About the National Farm Animal Care Council
NFACC is a collaborative partnership of diverse stakeholders created in 2005 to share information and work together on farm animal care
and welfare. It is the national lead for farm animal care issues in Canada. NFACC would like to acknowledge the Canadian Animal Health
Coalition (CAHC) for their role in securing funding for this project. For more information, visit www.nfacc.ca.

CPRC Launches New Website
The Canadian Poultry Research Council (CPRC) is committed to
supporting and enhancing Canada’s poultry sector through research
and related activities. The national organization was established in 2001
by the Chicken Farmers of Canada, Canadian Hatching Egg Producers,
Turkey Farmers of Canada, Egg Farmers of Canada and the Canadian
Poultry and Egg Processors Council.

This spring, CPRC launched a redesigned
website at www.cp-rc.ca. The new site has
been streamlined for ease of use and is
mobile responsive, meaning it can be easily
viewed on a hand-held, mobile device.
Be sure to check it out!
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Connecting with Municipal Leaders
Talking food and farming at the FCM 2016 Annual Conference and Trade Show in Winnipeg
For the fourth year in a row,
Turkey Farmers of Canada joined
Egg Farmers of Canada, Chicken
Farmers of Canada and the
Canadian Hatching Egg Producers
to host an industry-themed booth
and kiosk at the Federation of
Canadian Municipalities (FCM)
Annual Conference and Trade
Show in Winnipeg this June. As
part of the Conference program,
the poultry groups also hosted
a “study tour” to a local chicken
farm, where delegates could see
first-hand how a real family farm
delivers fresh, high quality food
and contributes to its community.

The FCM event gathers more
than 1,800 senior municipal
officials from across the country
each year, representing more than
2,000 Canadian municipalities.
In alignment with this year’s
theme, Municipalities: The Heart of
Canada, participating farmers and
industry representatives used oneon-one, in-depth conversations
with municipal leaders to showcase
how Canada’s supply-managed
farmers contribute to the vibrancy
of communities across the country,
and are connected in a way that
allows the sector to contribute in
a unique way to Canada’s future.

TFC Chair, Mark Davies, and Executive Member, Rachelle Brown, serve Potato
and Turkey Pepperoni Frittata to delegates at the Federation of Canadian
Municipalities Annual Conference in Winnipeg, Manitoba this June.

CFA Update:

Positioning Canadian Agriculture
for Continued Success
The Canadian Federation of Agriculture (CFA) recently published a
comprehensive report detailing recommendations aimed at informing
the development of the next agricultural policy framework – a federalprovincial-territorial funding and policy framework partnership that
will govern much of the programs and supports available to Canadian
agriculture.
With the current agricultural policy framework, known as Growing
Forward 2, set to expire on March 31, 2018, preparations are already
underway to consider the design for the next generation of agriculture
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policy and programs.
Given the significant impact that any new policy and programs
implemented will have on Canadian producers, the CFA believes it
is essential for the next agricultural policy framework to be ahead of
the curve, capturing opportunities and making real, on-the-ground
impact. With this in mind, the CFA-authored report, Positioning Canadian
Agriculture for Continued Success, touches on a wide variety of areas,
including: encouraging best management practices, risk management
tools to mitigate damages associated with increased weather volatility,

TFC Hosts Strategic Research Forum

Collaborative event helps build the foundation for sustainable turkey research in Canada
Turkey Farmers of Canada hosted a Strategic Congratulations to PhD student Hillary Dalton
Research Forum from June 6-7, 2016, at the from the University of Guelph, who won for her
Poultry Research Centre of the University of project, “An evaluation of beak shape variation
Alberta in Edmonton.
in domestic turkeys and its application to
The goal of the Forum was to strengthen welfare research”.
established communication channels between
As part of the Forum, the Alberta Poultry
Research Centre was able to
the turkey industry and the
research community to create Congratulations
showcase their research facilities
a foundation for more turkey to PhD student
to participating researchers,
graduate students, and turkey
research in Canada. The agenda Hillary Dalton
from
the
industry members from across
focused on identifying and
University
of
the country. The program also
communicating research priorities
Guelph,
who
was
and the opportunity for Canadian
featured a meet-and-greet, giving
research institutions to meet these awarded $500
participants valuable time to
for her project,
needs.
interact and establish professional
The
Forum
included “An evaluation
and academic connections, which
presentations from poultry of beak shape
helps to drive the progression
researchers and their graduate variation in
of valuable Canadian turkey
students from universities domestic
research.
across Canada, who were turkeys and its
TFC would like to thank the
invited to present their research application to
Alberta Livestock and Meat Agency
and compete for a $500 prize. welfare research”. for providing funding for the Forum

More than 30 participants took part in the TFC
Strategic Research Forum at the University of
Alberta from June 6-7, 2016.

through the Industry and Market Development
Program. A special thank you also goes out to our
industry sponsors for their support.
The Turkey Farmers of Canada has donated
$1,000 to the Canadian Red Cross to support ongoing efforts to help those affected by the Alberta
fires.

Thank you to our generous sponsors:

...CFA Update cont’d.
the coordination of market development investments, investment in
discovery science and agricultural research, a government/industry
backed national food strategy, branding and an increased profile for
Canadian food products as part of market assurance at home and
abroad, and climate change adaptation and mitigation in order to
make Canadian agriculture a world leader in sustainability.
Developed in collaboration with CFA members and in consultation
with other producer and industry associations, the policy directions and
program recommendations included in this report reflect a balanced and
considered vision that positions Canadian agriculture to succeed. The
CFA believes these recommendations will lead to an agricultural policy
framework that increases Canadian agriculture’s global competitiveness
by creating a policy environment that enables increased investment in
the sector and adaptability to changing market and climate conditions.

Next Steps
Having already hosted a productive session with other producer
and industry organizations to provide an overview of the policies and
recommendations included in this report, the CFA will continue to bring
industry stakeholders and producers together to discuss and potentially
further refine these recommendations. Additionally, the CFA has been
working with Agriculture and Agri-Food Canada and will continue to bring
practical solutions to the table, and ensure producer input throughout the
consultation process.
The CFA looks forward to working with its members and other
producer groups to ensure the perspectives of Canadian farmers are
recognized and clearly communicated to governments across Canada.
To keep up to date on CFA’s work and ways to get involved, join
the CFA in Action distribution list. Send your subscription request to:
communications@canadian-farmers.ca.
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Trade Update
World Trade Organization (WTO)
Following the significant outcomes agreed to at the WTO’s last two
Ministerial conferences (i.e., the Trade Facilitation Agreement in Bali,
Indonesia in 2013 and an agreement on Export Competition in Nairobi,
Kenya in December 2015), it is safe to say that the next results-driven
target for the WTO will be the next Ministerial Conference (MC11) in 2017.
At this point in the negotiations, it is clear that there is sufficient
momentum among enough WTO members to do away with the “single
undertaking” approach to negotiations and to advance trade liberalization
on a plurilateral and subject-by-subject basis.
The first six months of 2016 have been devoted to brainstorming new
approaches to negotiation and key subjects that could be framed for the
MC11. Priority issues emerging for agriculture include domestic support,
the Special Safeguard Mechanism (SSM), food security for developing
countries and, potentially, market access. There is no guarantee market
access will be part of any final package, however, because some developed
countries are not willing to tackle the matter until domestic support
issues – particularly in China and India – are addressed.
Market access in agriculture has always been bundled with market access
negotiations for industrial products, where developing countries, especially
Brazil, are seeking high levels of flexibility (i.e., special and differential
treatment). Lastly, countries that have recently signed bilateral and regional
free trade agreements need to assess the concessions and benefits achieved
in those venues, relative to what can be obtained at WTO.
Outside of agriculture, new issues that could be negotiated – and
that may be less controversial – include competition policy, investment
facilitation, electronic commerce, private standards and non-trade barriers.
Over the next 12 months, the expectation is that WTO members will
engage in information sharing and brainstorming with regard to a small
set of issues that could be addressed by Trade Ministers in December 2017.
Throughout this brainstorming period, expect Ministers to be involved
and provide guidance to WTO officials, and negotiators; and, to discuss
WTO matters on the sidelines of other ministerial meetings.

Trans-Pacific Partnership (TPP)
The Trans-Pacific Partnership (TPP) was officially signed on February
4, 2016, triggering a two-year window for Canada and the 11 other TPP
members to ratify the agreement. While some countries are likely to
proceed with ratification on their own schedule, others are expected to
wait until the U.S. Congress has approved the deal (six countries – two
of which much be Japan and the United States – must ratify the deal for
it to come into effect). As a result, all eyes are on the U.S.
President Obama and his administration continue to suggest that
the U.S. could ratify the deal by the end of the year, though they face
numerous hurdles. Current lawmakers are reportedly concerned with a
number of issues in the text, including: patent protection for biologic
medicines (i.e., 12 years versus the currently agreed 8 years); the exclusion
of tobacco regulations from the Investor State Dispute Settlement (ISDS)
provisions; and, in the case of financial services, the latitude for countries
to require that foreign companies store personal information within the
local jurisdiction.
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Even those in the U.S. House and Senate who support the TPP are unlikely
to want to vote on the agreement before the November election out of fear
that doing so could hurt them at the polls. The leading candidates for both
the Republican and Democratic presidential nominations are opposed to it.
All things considered, it seems unlikely that the U.S. congress will want
to vote on the TPP prior to the November election. The key question then
is whether or not the agreement has enough support in the House of
Representatives and Senate to be voted on and passed in the lame-duck
session of Congress (i.e., after the November election but before the new
Congress’ term begins).
In Canada, the government is continuing its consultations. The House
of Commons Standing Committee on International Trade announced in
February 2016 that it would conduct a study to determine the extent to
which the agreement, if implemented, would be in the best interest of
Canadians. The Committee invited both individuals and organizations
to express their views and subsequently extended the deadline for
submissions when more than 20,000 were received by the end of May. The
Trade Committee chair has said the Committee hopes to wrap up its TPP
study by Christmas, to be followed by a report to the House of Commons.
At this point in time, few expect the United States to ratify the agreement
before the next president takes office. What seems more certain, however,
is that Canada will be part of the deal if the U.S. does eventually ratify the
agreement (economic and geopolitical pressure considered).
As Jack Hughes wrote in the April 2016 issue of Policy magazine:
“[Canadian Prime Minister, Justin Trudeau] is approaching the TPP with
astute neutrality, mindful that time is on his side and that the entire
debate could ultimately be moot.”
To date, no TPP signatory has ratified the agreement. Members have
until February 2018.

Canada-European Union: Comprehensive Economic
and Trade Agreement (CETA)
Following the announcement of an agreement in principle on October
18, 2013, CETA negotiations between Canada and the European Union
were completed on September 26, 2014. On February 29, 2016, the two
countries announced the completion of the legal review, which included
agreed-to modifications to the agreement related to the investment
protection and investment dispute resolution provisions (i.e., Investment
Court System, ICS). The text is currently undergoing translation into
22 Treaty languages, and there are no foreseen obstacles to Canada’s
domestic ratification of the deal.
In the EU, there are a number of potential barriers. In order for the
CETA deal to enter into force, it must be ratified by the EU Council (i.e.,
government ministers from each EU country) and by the European
Parliament (EU’s law-making body which is directly elected by EU voters
every 5 years). Uncertainty remains, however, on whether each of the
EU’s 28 member states (who are not in agreement with all aspects of
the proposed accord) must also approve the agreement. If this is the
case, the chapters of CETA that are under the sole authority of the EU
Commission (the EU’s politically independent executive arm), could be
implemented in the interim, while those provisions requiring member
state approval are ratified accordingly.

Market Insight 

2015/2016 Control Period Summary

In the recently completed 2015/2016 control
period (May 2015 to April 2016), 176.6 million kg
(Mkg) of turkeys were produced; this is up 7.8 Mkg
from a year earlier, and 1.4 Mkg from the previous
record set in 2008/2009. An estimated 76.9 Mkg
of turkeys were bagged for the domestic market,
while 99.6 Mkg was used by the further processing
sector to fill demand for parts and further processed
products. The volume used for further processing
represents an increase of 7.9 Mkg from a year earlier.
Domestic disappearance of all turkey meat
in 2015/2016 was 148.3 Mkg, 0.6 Mkg more
than year earlier. Despite the overall increase in
disappearance, sales in the whole bird segment
declined to 70.5 Mkg from 76.3 Mkg a year
earlier. The decline in retail sales of whole birds
was primarily the result of a change in retailer
strategy to be less aggressive featuring whole
birds at Thanksgiving and Christmas compared
to previous years. Data from Agriculture and
Agri-Food Canada shows that whole bird prices
in Ontario, Quebec and the Maritimes increased
this past Thanksgiving and Christmas.
The impact of the change in retail strategy
is evident in the table below, which shows the
average number of kg purchased by Canadian
households that purchased a turkey at Christmas.
This aligns with a number of recent events: the
2008/09 recession; aggressive featuring from 2009
to 2014 in the eastern half of the country; and,
the dip with the cessation of heavy featuring in
2015. Even if turkeys
Average kg
are not used as a loss
of Whole
leader in Central and
Turkey/Buying
Eastern Canada this
Household at
year, there is reason
Christmas
to believe volumes
Year
Christmas
will recover, as prior
to 2009, featuring
2005
7.6
was not as extensive
2006
8.0
as it was during the
intervening years.
2007
8.5
Breast meat has
2008
7.6
also been strong in
2009
8.8
the 2015/16 control
period, during which
2010
8.4
time 27.3 million
2011
8.3
kilograms of boneless
2012
7.7
skinless
turkey
breast was sold by
2013
8.1
Canadian processors
2014
8.1
for domestic and
2015
7.6
export markets. This

Seasonal Average Retail Price of Frozen Whole Turkeys - $/kg
Thanksgiving
Year

BC

AB

SK/MB

ON

2014

$2.49

$2.81

$2.67

$2.65

$2.66

$2.54

$3.44

$2.64

2015

$2.42

$2.76

$2.71

$3.08

$4.11

$3.18

$3.30

$2.94

-3%

-2%

1%

16%

55%

25%

-4%

11%

Year

BC

AB

SK/MB

ON

2014

$2.29

$2.70

$2.73

$3.05

$2.89

$2.70

$3.67

$2.81

2015

$2.44

$2.67

$2.78

$3.78

$3.33

$3.43

$2.45

$3.21

7%

-1%

2%

24%

15%

27%

-33%

14%

Change

QC NB/NS/PEI

NL CANADA

Christmas

Change

QC NB/NS/PEI

NL CANADA

Source: Agriculture and Agri-Food Canada
Prices shown are the weighted average retail price for the 4-week periods when the Thanksgiving and Christmas
holidays occurred.

required an 8.7% increase in production for further
processing.
2014 and 2015 were highly unusual years in the
breast meat market, as shown in the chart below. A
short supply in the U.S. significantly reduced supply
and the avian flu outbreak in 2015 contributed
to successively record high breast meat prices in
the U.S. Lower-than-normal imports provided
significant buoyancy to the Canadian market.
The following chart shows U.S. breast meat
inventories and average monthly prices over
recent years. At its peak in December 2015,
U.S. breast meat was trading for $17.56/kg in
Canadian dollars. Since then, breast meat prices
have fallen sharply and, by May of 2016, U.S.
breast meat was trading for $6.11/kg.
The sluggish whole bird market this past year
and the faster than expected increase in U.S.

breast meat supplies have resulted in very high
closing inventories. On the whole bird side, May
1st inventories were a record 24.9 Mkg, 6.7 Mkg
higher than year earlier. By weight category, light
hens make up over half of the stock volume with
an inventory of 12.8 Mkg and also account for
close to half of the year-over-year increase. After
having fallen to only 480,000 kg in November
of 2015, Canadian breast meat inventories
rebounded, and on May 1st, were 1.8 Mkg.
Outlook for 2016/2017 Control Period
Given current inventory levels caused by
lower whole bird movement this past year, an
allocation cutback was inevitable. At their June
meeting, the TFC Directors elected to reduce the
whole bird portion of the commercial allocation
by 6.2 million kg to 66 million kg.

US Breast Meat Inventory and Average Prices
45

30

15

-
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IT’S A NEW SEASON FOR

TURKEY
Upcoming Events
QQ July 9-10, 2016

QQ July 18-20, 2016

QQ August 26-28, 2016

QQ September 13-15, 2016

G-20 Trade Ministers’ Meeting
Shanghai, China
www.g20.org

CFA Summer Board Meeting
and FPT Roundtable (July 20)
Calgary, AB
www.cfa-fca.ca

5 International Poultry
and Livestock Expo
Bangalore, India
www.wattagnet.com/events

Canada’s Outdoor Farm Show
Woodstock, ON
www.outdoorfarmshow.com

QQ July 20-22, 2016

QQ September 5-9, 2016

Federal/Provincial/Territorial
Ministers of Agriculture Meeting
Calgary, AB
www.agr.gc.ca

25th World’s Poultry
Congress (WPC 2016)
Beijing, China
www.wpc2016.cn

QQ July 11-13, 2016
National Turkey Federation
(U.S.) Leadership Conference
Washington, D.C.
www.eatturkey.com/meetings

th

QQ September 21-22, 2016
TFC 247th General
Business Meeting
Toronto, ON
info@tfc-edc.ca

Canada’s Agriculture Day Coming in 2017
Agriculture More Than Ever, Farm and Food
Care Canada, and Agriculture in the
Classroom have teamed-up to kickoff a national day of celebration
for the Canadian agriculture
industry in 2017.
For the first time in our
nation’s history, Canada’s
Agriculture Day will be
recognized on February 16,
2017.
Organizers are encouraging
all producers and industry
members to celebrate their role in
Canadian agriculture in their own way,
which they hope will spark different activities
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and events across the country. Through these
events, organizers hope that accurate and
local stories of Canadian agriculture will
draw a closer connection between
the food we eat, the people who
make it and the consumers who
buy it.
Plans for the event were
announced on June 1st at the
Canadian Centre for Food Integrity
Public Trust Summit in Ottawa. The
theme of the day is ‘Let’s celebrate
the food we love’.
Learn more at www.AgDay.ca.

turkeyfarmersofcanada.ca • canadianturkey.ca
facebook.com/CanadianTurkey • twitter.com/TurkeyFarmersCa •  twitter.com/Cdn_Turkey
youtube.com/CdnTurkeyFarmers •  pinterest.com/CanadianTurkey

