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Food Bloggers Social Media
Campaigns
Thanksgiving – The 8-week
campaign commenced in advance of
Thanksgiving with 12 bloggers across
Canada and focused on the whole
bird using the hashtag #Cdntradition.

- There were 1,049 new visits to
canadianturkey.ca to view the
recipe section and comment why
a favourite turkey recipe provides a
great meal solution for their family.

Recipes to entice consumers’
palettes included a twist with a Classic
Roasted Half Turkey, Deliciously
Simple Herb Roasted Turkey, Sausage
and Pistachio Stuffed Turkey Breast
Roast, and Warm Turkey and Root
Vegetable Salad with Goat Cheese
Dressing. This array offered options
for large or small family gatherings
and an appetizing leftover option.
Messaging reinforced the ease of
preparation, perfect dinner solutions
whether entertaining on a grand
or smaller scale, and the bonus of
leftovers for easy, weekday meal
preparation.

- There were 17,192 social media
posts about Canadian turkey:
o 559 from Facebook
o 368 from Pinterest
o 16,525 from Twitter
This campaign was a success, as it
resulted in significant reach into the
Canadian market.
Holiday (Christmas) Campaign –
This campaign was launched in late
November to beat the Christmas
rush and is focusing on the whole
bird holiday hero. A different mix
of 12 bloggers have been engaged
for the 8-week program, using
#FestiveCdnTurkey.

The campaign resulted in
21,904,846 total impressions, which
is the number of times Canadian
Turkey content was displayed, and
1,137 new social media channel
members.

New recipes and tips for
consumers include easy and
impressive glazes, plated carved
parts, stuffing and rubs.

Engagement:
The number
of interactions people had with
Canadian Turkey content through
searches, likes, comments, shares and
retweets on social media platforms:

Consumer messaging will be
focused on holiday dinner solutions
and ways to prepare your turkey
ahead of the big day, and it’s all easy
to do.
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Meeting Notes
TFC’s 248th Meeting was held November 23-24, 2016 at the International Plaza
Hotel and Conference Centre in Toronto, Ontario.
•

A decision was made to engage in the AAFC Sustainable Poultry Value Chain
Roundtable, bringing together the entire supply chain under the AAFC Value
Chain Roundtables initiative. This is an important development within
the feather industries, as sustainability is an important aspect of poultry
production in Canada.

•

The 2016/17 Quota Regulation was amended to reflect the request for
additional Export Policy allocations by Ontario.

•

TFC will proceed to amend the Flock Care Program© in regard to the newly
published Code of Practice for the Care and Handling of Hatching Eggs, Breeders,
Chickens and Turkeys through the National Farm Animal Care Council (NFACC)
Animal Care Assessment Framework (ACAF). The TFC Board elected to follow
this process, to ensure the credibility of the Program into the future. Details
on the ACAF can be found at http://www.nfacc.ca/animal-care-assessment.

•

The Turkey Market Advisory Committee (TMAC) recommended the whole
bird allocation be set at 66.0 million kilograms for 2017/18. The TFC adopted
their recommendation in light of the burdensome frozen inventories on hand
and forecast into the beginning of the control period.

•

The national further processing allocation was set at 82,754,681 kg. Both
the Whole Bird and FP allocations will be subject to revision upon release
of the January 2017 storage stocks and consideration of the TMAC report.

•

The TFC 2017 Preliminary Budget was approved, and will be subject to a
review both in March and June of 2017, in order to ensure balance in light
of marginal declines in revenue due to reductions in production.

Turkey Farmers of Canada
Staff Update

Welcome Kristina!
TFC is pleased to announce that Kristina Fixter has joined
our team as Manager — Corporate Communications.
Kristina brings experience in communications,
marketing and events through her employment
experience at CropLife Canada, DuPont Canada and most
recently as Director, Brand & Communications for the
International Institute of Business Analysis.
Welcome to the team Kristina!

Sign up now and have Plume delivered
right to your inbox!
Get your industry news faster and help save paper by emailing your name and postal address to info@tfc-edc.ca with the subject line
PLUME.
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Trade Update
Trans-Pacific Partnership (TPP)
On November 21, 2016, President-elect Donald Trump announced that he would withdraw the U.S. from the multilateral TPP trade agreement
upon taking office. The focus of the new President appears to be on smaller and bilateral trade deals, where the U.S. can use its influence to more
effectively negotiate agreements it sees as favourable.
The President-elect has also said that he intends to renegotiate the North American Free Trade Agreement (NAFTA), which includes Canada,
the U.S. and Mexico, and withdraw if there are no improved terms for the U.S.
As all three (3) countries are part of the TPP, the potential exists for a renegotiated NAFTA to borrow outcomes made within the 12-country
TPP framework while, at the same time, allowing the U.S. to potentially reduce its commitments. Given that Canada and Mexico stated in
November they would be willing to renegotiate NAFTA, these negotiations warrant close observation from a supply managed perspective, as
do developments on the TPP.

Canada-European Union: Comprehensive Economic and
Trade Agreement (CETA)
On October 30, 2016, Prime Minister Justin Trudeau, Donald Tusk, President of the European Council, and Jean-Claude Juncker, President of
the European Commission, signed the Canada-EU: Comprehensive Economic and Trade Agreement (CETA) in Brussels. Implementing legislation,
towards ratifying the agreement, was then tabled in the House of Commons on October 31, 2016. The domestic ratification process is expected
to be completed by the end of 2016.
On the EU side, the European Parliament will need to approve CETA, which is expected in late December or early January. Following ratification
by the European Parliament, the agreement would enter into force under a provisional basis, which includes all tariff reductions, import access
quotas, services commitments, intellectual property rights, and government procurement obligations.
Eventually, for the full agreement to come into force, all 28 EU Member States will have to ratify CETA in accordance with their domestic laws.
Until such time as this occurs, provisions of the agreement related to investment protection, investment dispute resolution and some elements
of intellectual property, cannot be implemented.

World Trade Organization (WTO)
The WTO member countries have started to discuss potential outcomes for the December 2017 Ministerial Conference (MC11) in Buenos Aires,
Argentina. In the case of Agriculture, discussions have focused to-date mainly on trade-distorting domestic support (i.e., government subsidies).
There is a strong push being made to reduce such support measures; address the concentration of subsidies in certain agricultural products;
and, to find a permanent solution to the food security needs of developing countries.
Although market access is not as high a priority as domestic support, there are WTO members seeking market access outcomes for MC11.
Topics such as tariff escalation, tariff simplification, tariff peaks, eliminating the special safeguard on agriculture (SSG) have been raised. These
are all issues that can impact the turkey marketing system and, therefore, will also require close attention as the negotiations unfold over the
next 12-months.
The U.S. presidential election may also have a spillover effect on the outcome of MC11. Additionally, the new administration is expected to take
a hard stance with respect to the trade practices of China. The U.S. is currently challenging China at the WTO on its domestic support measures,
claiming breaches in commitments in excess of $100 billion. Despite these uncertainties, the majority of members are seeking a successful
ministerial meeting, building on MC9 and MC10 and delivering measurable outcomes.

For more details on trade negotiations, read the Geneva Watch newsletter, published regularly
at turkeyfarmersofcanada.ca/industry-information/international trade.
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CFA Update
Celebrate Agriculture in Canada
CFA: Farm leaders keep agricultural
issues at the forefront of political
discussion
Farm leaders representing members of
the Canadian Federation of Agriculture (CFA)
got together on October 24th to have over 20
productive meetings with both urban and rural
MPs to shed light on the issues and opportunities
surrounding agriculture across the country, share
CFA’s recommendations for the agricultural
sector and to foster relationships for future
collaborations.
Key areas discussed included:
- Canada’s agriculture sector as an economic
driver
- Identifying key areas for strategic
investment
- The development of a Canadian food policy
- Agriculture and trade negotiations

- Environmental sustainability and climate
change
- Agriculture’s labour shortage
- Grain transportation
During these meetings, as well as a recent
meeting with Transport Minister Marc Garneau,
CFA ensured that agriculture’s voice is heard on
topics that affect the sector from coast-to-coast.
CFA President, Ron Bonnett, also spoke to
farmers’ concerns when he appeared before
the House of Commons Standing Committee
on Agriculture and Agri-Food on October 25th
as part of its study on the next agriculture
policy framework. He emphasized the need for
improved program administration, increased
support to ensure producers had access to a
credible suite of Business Risk Management
Programs, and also addressed the need for
continued support for strategic investments in

environmental sustainability, climate change
mitigation and adaptation, innovation, and
facilitating intergenerational transfers.
Looking at trade issues, CFA issued a
statement on the signing of CETA, stating that it
supports the deal as long as several provisions for
agriculture are brought forth. The statement can
be read here: http://www.cfa-fca.ca/mediacentre/news-releases/2016/news-statementcfa-president-ron-bonnett-signing-ceta.
Environmental policy has also been a focus
lately. CFA was proud to organize an official side
event at the United Nations’ COP22 meeting on
climate change. The event, held in collaboration
with the World Farmers’ Organization, showcased
how farmers have an important role in mitigating
and adapting to climate change.

CFA president, Ron Bonnett, speaks at the Harvest 2016 reception, where MPs were invited to celebrate Canadian food and meet the people who produce it.
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CPRC Research Update
Preparing for Potential Poultry Science Cluster 3
By: Bruce Roberts, Ph.D., Executive Director
Agriculture and Agri-Food Canada (AAFC) introduced the Science Cluster program in the
Federal-Provincial funding agreement named Growing Forward that ran from April 1, 2008
to March 31, 2013. Canadian Poultry Research Council (CPRC) received $1.8 million funding
from AAFC for the first poultry cluster that had a total budget of $2.2 million supporting 11
research projects, three of which were linked. The second poultry cluster began April 1, 2013
and will end March 31, 2018. This cluster has 17 projects with a total budget of $5.6 million,
of which AAFC provided $4 million and industry and provincial government funding made
up the rest. Several of the second cluster projects were continuations of projects that were
begun in the first cluster, especially those related to vaccine development, which tends to
take some time to develop. All but five projects will wind up during the present cluster
year, with the balance finishing during the last year of the funding program.
While we will not know for sure if there will be a continuation of the Science Cluster
program in the next Federal-Provincial agreement, CPRC has begun the process of developing
a proposal. AAFC and many industry groups are strong supporters of the Science Cluster
program and expectations are that it, or a similar approach to funding industry-led research,
will be included in the next agreement. CPRC’s process for developing a proposal will include:

Upcoming
Events

QQ January 11-13, 2017
7th Annual Canadian AgriFood Policy Conference
Ottawa, Ontario
http://ag-innovation.usask.
ca/2017policyconference.html

QQ January 31-February 2,
2017

International Production
& Processing Expo (IPPE)
Atlanta, Georgia
ippexpo.com

QQ February 5-8, 2017

Updating the 2012 National Research Strategy for Canada’s Poultry Sector
(http://cp-rc.ca/research/), a document that has become the basis of CPRC’s
annual call for Letters of Intent from researchers and was used in development
of the second cluster proposal. This process will include consultation with industry,
researchers and other stakeholders.

National Turkey Federation
(NTF) 2017 Convention
Lake Buena Vista, Florida
eatturkey.com/meetings

•

Consultation with industry through our national member organizations to their
provincial organizations.

•

Outreach to industry organizations that are interested in cooperating with CPRC
in funding a science cluster proposal.

Canadian Federation of
Agriculture (CFA) Annual
General Meeting
Ottawa, Ontario
cfa-fca.ca

•

Identification of projects to be included in the proposal, and proposal preparation
and submission.

•

Recent discussions with AAFC indicate they are hoping to accept proposals in late 2017
even though the next funding agreement will not take effect until April 1, 2018. This would
allow them to begin their review process early enough that there would be an almost
seamless transition from one research cluster program to another. CPRC expects that
research discoveries from several Cluster 2 projects will lead to follow-up research projects
that will be included in the next proposal to move the results closer to the end user.

QQ February 22-24, 2017

QQ February 23–24, 2017
USDA 2017 Agricultural
Outlook Forum
Arlington, Virginia
www.usda.gov/oce/forum

QQ February 26-28, 2017
Restaurants Canada Show
Toronto, Ontario
http://www.rcshow.com/

CPRC, its Board of Directors and member organizations, are committed to supporting
and enhancing Canada’s poultry sector through research and related activities. For more
details on these or any other CPRC activities, please contact the Canadian Poultry Research
Council, 350 Sparks Street, Suite 1007, Ottawa, Ontario, K1R 7S8, phone: (613) 566-5916,
fax: (613) 241-5999, email: info@cp-rc.ca, or visit us at www.cp-rc.ca.
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Market Insight 
Feed Update
For most crops in Canada, the crop year begins on August 1st and ends on July 31st. For corn and soybeans, the crop year begins on September 1st and ends
on August 31st. Statistics Canada has finalized the data for the 2015-16 crop year.
Corn
In Canada, the average corn yield in 2015-16 was 10.3 tonnes
per hectare which is 10.5% higher than the previous crop year’s
corn yield. Production increased nationally by 18.0% (13.6
tonnes) but is forecasted to decline slightly in 2016-17. Wet
conditions have caused a slow corn harvest in Eastern Canada
and Manitoba although it was expected to be finished by the
end of November. Initial reports are that Ontario corn quality is
generally good with some isolated reports of Fusarium damage.
Unfavourable weather has also caused a slow start to the U.S.
corn harvest. However, record supplies (17.0 billion bushels) and
yields (175 bushels per acre) are expected for the 2016-17 crop
year. The forecast average price of corn for 2016-17 was raised to
US$3.00-US$3.60 per bushel due to strong exports early in the
crop year, as well as high projections for feed and ethanol use.

Soybeans
Canadian soybean exports are expected to rise in 2016-17 due
to higher global demand.
The average Canadian soybean yield was up 7.7% in 2015-16
to 2.92 tonnes per hectare and is forecasted to climb slightly by
1.0% in 2016-17. Soybean production was also up 5.3% to 6.4
million tonnes and is expected to rise to 6.5 million tonnes in
2016-17. Soybean prices are expected to increase from CDN$440
per tonne in 2015-16 to an average range of CDN$430-470 per
tonne in 2016-17.
Soybeans in the U.S. are forecasted to hit a record yield of 52.5
bushels per acre and production of 4.4 billion bushels in 201617. Soybean prices there are also expected to rise in 2016-17 to
US$8.45-$9.95 per bushel.

Wheat (excluding durum)
In 2015-16, wheat production in Canada declined by 8.3% to 22.2 million tonnes and yield declined slightly by 4.1% to 3.06 tonnes per hectare. Both
production and yield are expected to rise in 2016-17 as an average yield of 3.54 tonnes per hectare and production of 24.2 million tonnes are forecasted. In
addition, AAFC is forecasting wheat prices to decrease in 2016-17 to CDN$205-CDN$235 per tonne due to higher American and global supply.

Sources: Agriculture and Agri-Food Canada (AAFC) / United States Department of Agriculture (USDA) / Grain Farmers of Ontario

6 PLUME Winter 2016

Thanksgiving Turkey and French’s ®
A great Canadian Pairing
The original target of in-store displays was set at 1,200, with a total of 1,332 achieved. Displays were positioned next to turkey bunkers or in
aisles. The displays featured recipes pairing Canadian Turkey and French’s® Canadian mustards, discount coupons and a mail-in rebate for free
mustard. A post on French’s® Facebook page helped to create awareness of the displays, coupled with call-outs on Canadian Turkey’s page.

TFC’s Gift to Food Banks Canada
Making a Positive Difference in Canadian Communities
As highlighted in the last
edition of Plume, TFC, once
again, has partnered with
Food Banks Canada to help
make a positive
difference for Canadians in
need.
TFC provided a $50,000
donation to Food Banks
Canada to support 93
rural food banks across
the country in purchasing
turkeys for Thanksgiving
and into Christmas.
In addition, through a
social media fundraising
campaign which involved
the public joining the
conversation and tweeting
# Tu r k e y Fa r m e r s C a r e ,
TFC was able to raise an
additional $3,000.

“TFC recognizes the
importance of social
responsibility, and our
commitment to help
communities
across
Canada,” said Mark Davies,
TFC Chair. “TFC is proud to
be able to provide needed
financial support and assist
Food Banks Canada in
making a positive difference
for Canadians.”
In addition to the national
commitment by Turkey
Farmers of Canada, $7,750
was also contributed by
Alberta Turkey Producers,
British Columbia Turkey
Marketing Board, Manitoba
Turkey Producers and
Turkey Farmers of New
Brunswick. Between the
national contribution, the
social media campaign
and the generous gift from
the local organizations, a
grand total of over $60,000
was donated to help Food
Banks improve the lives of
Canadians.

Rural food banks from across Canada who received
turkeys were pleased to share their thanks! Here’s
just a snapshot of what we heard:
“On behalf of the St. Anthony and Area Food Sharing Association and clients,
the support via funding to purchase turkeys was greatly appreciated!... Please
extend our appreciation to all farmers and their organizational personnel for their
kindness and generosity! Again, our sincere thanks!”
Tom O’Rielly, St. Anthony & Area Food Sharing Association
“The Fairview Food bank is very appreciative of the donation from the Turkey
Farmers of Canada and a number of families sat down to a lovely dinner on
Thanksgiving.”
Madeline Watchorn, Fairview Food Bank Association
“The Teulon District Food Bank would like to thank The Turkey Farmers of
Canada, in partnership with Alberta, New Brunswick, Manitoba, British Columbia
Turkey Farmer Producers for the very generous donation to the Teulon Food Bank.
We bought ground turkey to give all our food bank families.”
Teulon District Food Bank
“For our little food bank to [receive] $1,000 to buy turkeys is absolutely amazing!!
Thank you Turkey Farmers of Canada.”
Anita Gourley, Bobcaygeon Helps Food Bank
“We are extremely grateful for the donation, which we used to purchase
whole turkeys for our Thanksgiving special distribution. Donations organized
and championed by companies such as the Turkey Farmers of Canada greatly
assist us in our fundraising efforts.”
Lynn Matte, Niqinik Nuatsivik Nunavut Food Bank
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MONTH

DATE
21

March

22

MEETING
Executive Committee
TFC Committee
TFC General Business

LOCATION
Fairmont Château
Laurier Ottawa,
ON

TFC Committee
TFC General Business

23

TFC 43 Annual General
rd

TRRB 32nd Annual
20
June

November

Provincial Marketing Reps. (TBC)

21

TFC General Business

22

TFC General Business

19
September

Executive Committee

Executive Committee
TFC Committee

20

TFC Commitee

21

TFC General Business

28

Executive Committee

29

TFC General Business

30

TFC General Business

Wishing you a

MERRY
CHRISTMAS

© 2016 Turkey Farmers of Canada
Canadian Turkey Marketing Agency c.o.b. Turkey Farmers of Canada

Hyatt Regency
Calgary, AB
(hosted by ATP)

Holiday Inn
Toronto
International
Airport
Toronto, ON
Holiday Inn
Toronto
International
Airport
Toronto, ON

and

2017 Provincial Annual Meeting Dates

TFC 2017 Meeting Dates

QQ Alberta Turkey Producers
February 28, 2017
Red Deer, AB

QQ British Columbia Turkey Marketing Board
March 2, 2017
Vancouver, BC

QQ Turkey Farmers of Ontario
March 3, 2017
London, ON

QQ Manitoba Turkey Producers
March 7, 2017
Winnipeg, MB

QQ Turkey Farmers of Nova Scotia
March 8, 2017
Greenwich, NS

QQ Turkey Farmers of Saskatchewan
March 16, 2017
Saskatoon, SK

QQ Les Éleveurs de volailles du Québec
April 18, 2017
Québec City, QC

QQ Turkey Farmers of New Brunswick
April 28, 2017
Fredericton, New Brunswick

HAPPY
NEW YEAR

turkeyfarmersofcanada.ca • canadianturkey.ca
facebook.com/CanadianTurkey • twitter.com/TurkeyFarmersCa • twitter.com/Cdn_Turkey
youtube.com/CdnTurkeyFarmers • youtube.com/CanadianTurkey
pinterest.com/CanadianTurkey • instagram.com/CanadianTurkey

