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THINK TURKEY this Thanksgiving
TM

At Canadian Thanksgiving, everyone
has a seat at the table.
September 3rd marked the release of the Think
TurkeyTM TV commercial, which runs until Thanksgiving across Canada in English and French,
and online on Facebook and Youtube.
The commercial will be broadcast across 78
different TV stations both nationally and provincially. Some examples include the Food Network,
HGTV, Slice, Global, CTV, CityTV, with many during
fall premiers and on prime time TV.
Leading up to Thanksgiving, “Turkey Newcomers”
was also launched and works to promote a
message of inclusivity and encourage turkey
consumption to groups that may not traditionally
celebrate Thanksgiving, or may not celebrate
Thanksgiving with turkey.
Through the summer and into the fall, the national
Think TurkeyTM marketing campaign focused on new ways of engaging Canadians.
Outdoor billboards and transit shelter ads generated a total of over 232 million impressions
across Canada, while a number of media outlets and influencers spread the message of
cooking with turkey.
Think Turkey’s social media influencers continue their efforts, speaking directly to their audiences
about turkey. Over 41 national and provincial influencers will share summer, fall and holiday
recipe content, and currently have 1.4 million impressions and over 268 social posts.
If you would like to follow along with the campaign, use #thinkturkey and #pensezdindon
on social media, or visit www.canadianturkey.ca and www.dindoncanadien.ca.
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Fall Meeting Notes
TFC’s 259th Meeting was held September 26th at the Novotel
Toronto Mississauga Centre.

Here are some of the highlights:
The Directors focused on a number of updates, including an overview of the market
status on the lead-up into the Thanksgiving season; the comprehensive review of the
Allocation Policy; results of a follow-up survey on the turkey industry AMU strategy and
updates on a number of ongoing priorities. Status reports were also provided on the TFC
On-Farm Programs and related files, and Corporate and Consumer Communications.
At the TFC 259th Meeting, Zeno Group presented an update on the Think TurkeyTM National
Marketing Campaign highlighting the National TV Campaign, Thanksgiving Program,
and the results on consumer impressions to date.
The Allocation Policy Review Committee met to discuss amendments to the TFC Allocation Policy. The TFC Research Committee met to determine planned activities for 2019
and 2020 related to the TFC Research Strategy 2015-2020. Provincial Commodity Board
Managers held a meeting to discuss administrative matters.
The Executive Committee and the Audit & Finance Committee also met. The joint
meeting is held annually in order to review year-end forecasts and to evaluate priorities
for the 2020 preliminary budget. The budget will be presented to the TFC 260th Meeting
in November.
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Market Insight
In the August edition of Outlook for Principal Field Crops, Agriculture and Agri-Food
Canada (AAFC) indicated a slight decline in the total area seeded to field crops in
Canada for the 2019-20 crop season. Total production is expected to increase by 1%,
while supplies are expected to drop slightly due to lower carry-in stocks and imports.
World grain prices will continue to be pressured by abundant global supplies but the
impact on grain prices in Canada will continue to be mitigated by the low value of
the Canadian dollar.
AAFC reported that planted area for corn increased slightly in 2019-20. Production is
expected to rise slightly whereas supply is forecast to decrease due to a combination
of lower imports and carry-in stocks. According to the USDA, U.S. corn production is
projected to decrease by 4% to 13.9 million bushels due to a decline in yields. Corn
production in other major world exporters remains abundant, which should weigh on
corn prices. As a result, the Chatham corn price is expected to remain at the same
level as in 2018-19.
Planted Canadian soybean area has fallen by 10% from 2.6 million hectares to 2.3
million hectares. Production is forecast to fall by 8% from 7.3 million tonnes to 6.7 million
tonnes. Total Canadian supply is forecast to decrease by 14%, which is expected
to pressure exports by 10%. Domestic processing is forecast to decrease slightly on
stable domestic soyoil consumption and a shortfall in domestic soymeal supplies
filled by imports of U.S. products. Due to planting delays caused by a wet spring,
American soybean production is forecast to decrease by 19% to 3.7 million bushels.
After a difficult planting season, growing conditions improved across Eastern Canada
as a warm and dry July moderated the cold and wet spring. Heavy snowfall in Alberta
and Southern Saskatchewan over the last few days of September, along with a number
of heavy rains, have made for another very difficult harvest season in Western Canada.
Significant yield losses appear highly likely in Western Canada and the Canadian
supply of higher-grade wheat and durum will not be near what had been expected.

Upcoming Turkey
Farmers of Canada
Business Meetings
TFC 260th Business Meeting
November 26-28, 2019
Manitoba
TFC 46th Annual General
Meeting and TFC 261st
Business Meeting
March 24-26, 2020
Ontario
TFC 262nd Business Meeting
June 16-18, 2020
PEI
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Turkey Industry Antimicrobial Use (AMU) Strategy
The Canadian turkey industry has been working on the implementation of a sector-wide antimicrobial use (AMU) strategy.
The strategy focuses on the elimination of the preventive use of antibiotics important to human medicine in response
to the increased global attention on the threat of antimicrobial resistance (AMR).

AMU Strategy Timelines
•
•
•

Elimination of preventive use of Category I antibiotics in 2014
Elimination of preventive use of Category II antibiotics at the end of 2018
Elimination of preventive use of Category III antibiotics at the end of 2019

The use of all categories of antibiotics for treatment and the preventive use of ionophores (Category
IV) and chemical coccidiostats continue to be available.

Categorization of Antibiotics
Antibiotic categorization was done by Health Canada based on their importance in human medicine.
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AMU Follow-up Survey
Over the summer, TFC conducted a survey of farmers and other industry stakeholders and poultry veterinarians to
follow-up on the turkey industry antimicrobial use (AMU) strategy. The goal of the survey was to collect information on
experiences and impacts of the turkey industry AMU strategy to-date, and to determine if the timeline for eliminating
the preventive use of Category III antibiotics by the end of 2019 was expected to cause a problem for farmers.
While there was a limited response rate, the results of the survey show that there is good awareness among farmers
and veterinarians of the AMU strategy and how and why it was developed. Responses noted that support from industry
members, such as TFC, veterinarians, feed mill representatives and service people, is available to farmers, including
recommendations on management practices and alternative products. Some respondents noted that experiences
and impacts of the turkey industry AMU strategy at the time of the survey could not be fully evaluated as it is early in
the implementation.
However, TFC will welcome feedback at any time from farmers, veterinarians and other stakeholders.

Your Feedback is important

Thank you to those who provided their feedback. TFC is continuing to follow the necessary next steps
from the implementation of ongoing AMU initiatives. If you have any feedback, please submit it to
TFC at info@tfc-edc.ca.
More information on antibiotics and the strategy can be found on the TFC On-Farm Programs Portal
at www.tfconfarmprograms.ca.

Turkey Research
Turkey Farmers of Canada (TFC) is supporting researchers at the University of Guelph with the distribution of a survey to
Canadian turkey farmers. The study titled “A risk factor analysis of health traits in turkeys on Canadian farms ” is funded
through Genome Canada.
The information collected from the project will help to provide commercial level data to genetic selection programs
and will provide benchmarking information for the industry. This can help farmers with flock management and can be
useful when undertaking reviews of the TFC On-Farm Programs.

Your research insight is appreciated

To ensure a more representative response rate, researchers have extended the deadline for submission and TFC
encourages farmers to complete the questionnaire and scoring tool. We appreciate those that have already
taken the time to complete the survey.
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CPRC Research Update
Cluster 3: Innovative, grassroots research for Canadian poultry sector
Researchers across Canada are addressing timely topics
for the poultry sector with the latest round of poultry science
cluster funding. Earlier this year, Agriculture and Agri-Food
Canada (AAFC) announced a $8.3 million contribution to
a $12 million, five-year poultry research cluster as part of
the Canadian Agricultural Partnership (CAP) program. This
commitment is the third “cluster” program co-funded by
AAFC.
There are four areas of focus for the projects – antimicrobial
stewardship, poultry health and welfare, food safety, and
sustainability. “The majority of these third cluster projects
are closely aligned as many of the components relate
to how poultry products are produced, with an emphasis
on antibiotic stewardship,” says Bruce Roberts, executive
director of the Canadian Poultry Research Council (CPRC)
– the organization coordinating poultry science cluster
work in Canada.
This made-in-Canada research is searching for new answers
and options that will improve the sustainability, productivity
and welfare throughout the entire poultry value chain from
genetics to hatching through to production and processing.
Research was selected that reflects the priorities of the
industry and Canadian consumers.
Antimicrobial stewardship has the lion’s share of funding with
53% of the research investment and 10 projects. Several
of the projects include a collaborative, multidisciplinary
team as they work on effective alternatives to antibiotic
use in poultry production.
The second largest area of focus is on poultry health and
welfare with 26% of the funding on four projects. This area
also includes research teams from universities across Canada
working on topics including behaviour and health of laying
hens, and stocking densities in turkey hens.

Food safety research is looking at producing healthier
and safer products through the poultry food chain. And
research under the sustainability area includes reducing
greenhouse gas emissions in poultry operations.
“We’ve seen a shift in the approach to research in the last
several years with teams including researchers from a broad
range of disciplines working together,” says Roberts. “These
cooperating scientists bring a perspective and synergy that
allows projects to look at bigger, broader questions facing
Canada’s poultry industry and research community.” In this
third cluster of poultry projects, collaborating researchers
are from fields including human health, engineering,
genetics and other biosciences. “It’s a refreshing and
proactive synergy that we are seeing more and more in
the research community.”
Projects are funded through government and industry – with
68% of funding from AAFC, 26% from industry and another
5% from other government. There are 12 Canadian universities involved in research projects, two AAFC research station
locations and more than 55 individual researchers. “The
support from industry is vital to poultry research in Canada
as we look to advance knowledge and practices that will
benefit the entire poultry value chain from input suppliers
to consumers,” says Roberts.

Watch for updates and progress on
these projects.
For more information, visit
www.cp-rc.ca
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CFA Update
Agriculture Leaders Debate
The Agriculture Leaders Debate, hosted by CFA and
sponsored by Food & Consumer Products Canada, took
place on September 24th.
The debate focused on the three key benefits outlined in
the Producing Prosperity in Canada campaign: Economic
growth, food security and environmental stewardship. Other
question will focus on current issues in agriculture such as
trade disruptions, BRM programming and more.

This report echoes many of the recommendations of
CFA’s Producing Prosperity in Canada campaign around
economic growth, and can be used to support the
campaign’s messaging.
CFA endorses the report and is working to distribute it and
ensure it reaches policy makers and key decision makers.
A press release in support of the report will be released
next week.

2nd Annual Brigid Rivoire Award

Attending the debates was:
•
•
•
•

Luc Berthold, Conservative Agriculture Critic
Alistair MacGregor, NDP Agriculture Critic
Kate Storey, Green Party Agriculture Critic
Marie-Claude Bibeau, Minister of Agriculture, Liberal Party

The debates were recorded in the Rogers studio and had
no physical audience. The recording is now posted on
the CFA Youtube channel, our Facebook page and the
CFA website.
CFA continues to meet with candidates and MPs to push
forward the message behind the Producing Prosperity in
Canada campaign, that Canadian agriculture provides
huge benefits to Canada as a whole. We urge our members
to continue to get their candidates to sign the Producing
Prosperity pledge as CFA works to have Canadian Agriculture
be a prominent part of every party’s platform.

Royal Bank of Canada Report
The Royal Bank of Canada has released their Farmer 4.0
Report, which proposes that through high skills training,
education, and other avenues Canadian Agriculture can
embrace a new era of agriculture and achieve a substantial
growth of $11 billion by 2030.

The Brigid Rivoire Award for Champions of Agricultural
Mental Health annually recognizes a specific initiative that
has made outstanding contributions in raising awareness,
addressing stigma, and supporting mental health for farmers
in their local community.
This annual award includes a $2,000 donation to a mental
health initiative of the recipient’s choice, along with an invitation to attend the Canadian Federation of Agriculture’s (CFA)
Annual General Meeting in February with all expenses paid.
Learn more about this award and get resources to help
spread the word on the CFA website.
CFA’s goal is to have one nomination for each province,
and urges its members to reach out to any initiatives they
feel would deserve the award to have them fill out an
Expression of Interest form.
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Government outreach
Turkey and Chicken Farm Tour with Minister Bibeau
TFC worked with Chicken Farmers of Canada (CFC) on a
turkey and chicken Farm Tour at Steven and Brian Eadie’s
farm. Minister Bibeau and MP Sean Fraser were part of the
tour along with representatives from CFC.

Federal Election
The main focus of government relations has been on the
Federal Election.
The national supply managed communication committee
(SM5) met to discuss strategies for the upcoming Federal
Election to share ideas on how to keep supply management
on the agenda of candidates.
The SM4 poultry group have also undertaken letter writing to
federal parties asking for platform commitments for full and
fair compensation for poultry farmers across Canada, and
for no concession in future trade negotiations.
At the time of print, the CPC, LPC, NDP and Green parties had made positive reference to these requests in debates
and in some platforms.

Federal Election Tool Kit
The 2019 Federal Election tool kit was created as a resource for Provincial Boards and farmers. The kit includes stats
and key messages on the turkey industry and supply management. It has a number of ways to engage candidates
to educate them on the turkey industry and the benefits of supply management.
TFC encourages Provincial Boards and farmers to actively participate throughout the campaign, as grassroots participation
will help maximize our voice to get issues of importance in front of candidates across the country.

Please consider using the TFC tool kit leading up to the election:

The TFC Federal Election tool kit is available for download and can be found on the members’ portal under
“Useful References.”
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Trade
World Trade Organization (WTO)
The next WTO Ministerial Meeting (MC12) will be held in
Nur-Sultan, Kazakhstan, June 8-11, 2020.
For agriculture, it is unclear at this time exactly what will be
discussed in Kazakhstan. However, two potential issues of
concern to supply management could be:
•
•

Tariff simplification (the practice of expressing tariffs on
agricultural products in a manner more complicated
than as a percentage of the price);
and,Tariff escalation (a situation where tariffs rise on a
product, as it becomes more further processed).

Both of these practices apply to supply managed goods.
In the case of Canadian turkey products, Canada’s bound
tariff commitments include “mixed tariffs” and higher duties
(tariff escalation) on more processed products. Tampering
on either will weaken the import measures for the sector.

Canadian-United-States-Mexico Agreement
(CUSMA)
The Mexican Senate in June voted in favor of the CUSMA
agreement, making Mexico the first member country to
ratify the pact.
The major obstacles that are continuing to prevent the United
States from moving forward with CUSMA are provisions that
pertain to: enforcement of labour and environmental provisions; and, potential impact on the cost of medications.
Media reports give the impression that a vote is possible
in the fall of 2019.
In Canada, with Parliament adjourned for the election,
ratification of CUSMA is not expected until late fall at the
earliest. The prevailing view continues to be that Canada
wants to keep pace with the U.S. on ratification, which
means timing remains uncertain.

Comprehensive and Progressive Agreement
for Trans Pacific Partnership (CPTPP)
Although the CPTPP agreement resulted in a significant
increase in market access to the Canadian turkey industry,
no imports have occurred to date. This is because Chile,
a producer and exporter of turkey meat products, has yet
to ratify the CPTPP agreement. The agreement is currently
stalled in Chile’s upper house (Senate). Once approved by
the Senate, the agreement will come into effect for Chile
no later than 60 days.
Once approved and in effect, it is clear that imports will
enter the domestic turkey market under the new tariff rate
quotas (TRQs).

Poultry Working Group
The Agriculture and Agri-Food Poultry Working Group was
convened in December 2018, and between March and
April 2019 submitted final impact estimates and recommendations on mitigation programming to support farmers
and processors to the government, as a result of concessions granted under CPTPP.
Although originally anticipated that the government would
announce its decision by the end of June, and once that
deadline was missed, prior to the election call, the poultry
and egg sectors were disappointed to be informed by
officials in September that an announcement on programming
is postponed until after the Federal Election.
Canada’s poultry and egg farmers, although disappointed
by the delay, remain focused and committed to working
with the government, post election, to ensure the long-term
sustainability and competitiveness of our sectors. This will
be through the creation of Market Development initiatives
that promote growth and expand domestic production;
and, programming to encourage new investment and
innovation on-farm and at processing.
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Celebrating Canadian Turkey Month
In late September, Canadian Turkey launched the Thanksgiving Celebration series, a three-part series with the goal to
get consumers excited about turkey during our most popular time of the year.
Over a period of seven weeks, nine ambassadors and twelve
bloggers will educate and inform their community about the
reasons they should cook family meals using turkey and turkey
leftovers. Our favourite recipes and tips will be shared to help
consumers create the perfect Thanksgiving Holiday.
Phase One focused on planning for leftovers and the “Turkey,
Tomato and Mushroom Polenta Cake” recipe was shared with
our audience.
Phase Two will focus on cooking the perfect whole bird. Pro tips
and simple recipes will be shared with our audience. Stay tuned
for our new recipes!
Phase Three is on planning for
leftovers and how to use them.
Our followers will be able to enter in weekly contests during Candian Turkey Month.
Canadian Turkey ongoing initiatives include: development of whole bird and turkey
cuts recipes, nutrition-focused blogs with our dietitian of record, Shannon Crocker,
MSc, RD, monthly contests, e-Newsletter distribution (44,500 + subscribers), sponsorships and event participation.

Talking Canadian turkey is easier than ever!
Recipes can be found at canadianturkey.ca/recipe-category/featured-recipes and provincial extensions.
Recipe videos can be found at canadianturkey.ca/videos.
Follow us:

Sign up for our Canadian Turkey monthly newsletter at canadianturkey.ca/e-newsletter
and visit the website for new features and tasty recipes.
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Happy Thanksgiving
From the farm to the table.

Celebrate your holiday tradition
with Canadian Turkey .
TM

Upcoming Events

WTO Public Forum
October 7 - 11, 2019
Geneva, Switzerland

Advancing Women’s Conference
October 27 - 29, 2019
Niagara Falls, Ontario

CPEPC Technical Symposium with
Canadian Meat Council
October 10 - 11, 2019
Toronto, Ontario
Poultry Industry Council (PIC) Annual Meeting
October 24, 2019
Guelph, Ontario

Turkey Farmers of Canada
7145 West Credit Avenue
Building 1, Suite 202
Mississauga, ON L5N 6J7
Tel: 905-812-3140
Fax: 905-812-9326
E: info@tfc-edc.ca

© 2019 Turkey Farmers of Canada
Canadian Turkey Marketing Agency c.o.b.
Turkey Farmers of Canada

Canadian Centre for Food Integrity 2019
Public Trust Summit
November 13 - 14, 2019
Saskatoon, Saskatchewan

turkeyfarmersofcanada.ca
canadianturkey.ca

facebook.com/CanadianTurkey • twitter.com/TurkeyFarmersCa • twitter.com/Cdn_Turkey
youtube.com/CdnTurkeyFarmers • youtube.com/CanadianTurkey
pinterest.com/CanadianTurkey • instagram.com/CanadianTurkey

